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ABSTRAK

Penelitian ini" bertujuan untuk menguji price, service quality dan store
atmosphere terhadap. kepuasan pelanggan pada ayam geprek star one di Siulak
berjumlah 80 responden. Pengumpulan data dalam penelitian ini adalah data
primer yang dikumpulkan melalui penyebaran kuesioner kepada responden.
Metode penelitian ini menggunakan metode kualitatif, sedangkan teknik analisa
yang digunakan adalah analisis regresi linear berganda, uji t, uji f, dan uji
koefisien determinasi. Secara parsial terdapat pengaruh antara Price (X1) terhadap
kepuasan pelanggan (Y) Ayam Geprek Star One di Siulak dibuktikan dengan nilai
t hitungn > t tabel (2,109 > 1,99167) dengan nilai signifikan = 0,038 < 0,05.
Dimana besarnya pengaruh price terhadap kepuasan pelanggan pada ayam geprek
star one di Siulak sebesar 6,5%. Terdapat pengaruh yang positif dan signifikan
antara Service Quality (X2) secara parsial terhadap kepuasan pelanggan () pada
ayam geprek star one di Siulak dibuktikan dengan nilai 't hitung > t tabel (4,129 >
1,99167) dengan nilai signifikan =0,000 < 0,05.-Dimana besarnya service quality
terhadap terhadap kepuasan pelanggan pada ayam geprek star one di Siulak
sebesar 15,3%. Terdapat pengaruh yang-positif dan. signifikan antara Store
Atmosphere (X3) secara parsial terhadap Kepuasan pelanggan (Y) ayam geprek
star one di Siulak dibuktikan dengan nilai t hitung > t tabel (2,606 > 1,99167)
dengan nilai signifikan = 0,011 < 0,05. Dimana besarnya Store Atmosphere
terhadap kepuasan pelanggan pada ayam geprek star one di Siulak sebesar 10%.
Terdapat pengaruh secara simultan antara price (X1), service quality (X2) dan
store atmosphere (X3) terhadap kepuasan pelanggan (YY) yaitu sbesar 31,8%
sedangkan sisanya 68,2% dijelaskan oleh faktor penyebab lain yang tidak diteliti
dalam penelitian ini.

Kata Kunci: Price, Service Quality, Store Atmosphere dan Kepuasan
Pelanggan
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ABSTRACT

This study aims to test the price, service quality and store atmosphere on
customer satisfaction at star one geprek chicken in Siulak totaling 80 respondents.
Collecting data in this study is primary data collected by distributing
guestionnaires to respondents. This research method uses qualitative methods,
while the analysis technique used is multiple linear regression analysis, t test, f
test, and test the coefficient of determination. Partially, there is an influence
between Price (X1) on customer satisfaction (Y) in star one geprek chicken in
Siulak as evidenced by the value of t count >t table (2,109 > 1,99167 with a
significant value = 0,038 < 0,05. . Where is the magnitude of the effect of price on
customer satisfaction in star one geprek chicken in Siulak by 6,5%. There is a
positive and significant influence between Service Quality (X2) partially on
customer satisfaction (Y) in star one geprek chicken in Siulak as evidenced by the
value of t count > t table (4,129 > 1,99167) with a significant value = 0.000 <0,
05. Where the magnitude of service quality on-customer satisfaction in star one
geprek chicken in Siulak is 15.3%. There is a partial positive and significant
influence between Store Atmosphere (X3)-on customer satisfaction (Y) for ayam
geprek star one in Siulak as evidenced by the value of t count > ¢t table (2,606 >
1,99167) with a significant value = 0,011 <0,05 . Where is the magnitude of the
Store Atmosphere on customer satisfaction at star one geprek chicken in Siulak by
10%. There is a simultaneous influence between price (X1), service quality (X2)
and store atmosphere (X3) on customer satisfaction (Y) which is 31,8% while the
remaining 68,2% is explained by other causal factors not examined in this study .
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