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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui: 1) Apakah terdapat pengaruh 

Gaya hidup terhadap keputusan pembelian Produk Skincare Merek Y.O.U Toko 

Whatie Store di Sungai Penuh dan berapa besar pengaruhnya secara parsial?, 2) 

Apakah terdapat pengaruh Sikap terhadap keputusan pembelian Produk Skincare 

Merek Y.O.U Toko Whatie Store di Sungai Penuh dan berapa besar pengaruhnya 

secara parsial?, 3) Apakah terdapat Pengaruh Labelisasi Halal terhadap keputusan 

pembelian Produk Skincare Merek Y.O.U Toko Whatie Store di Sungai Penuh 

dan berapa besar pengaruhnya secara parsial?, 4) Apakah terdapat pengaruh Gaya 

Hidup, Sikap dan Label Halal secara simultan terhadap keputusan pembelian 

Produk Skincare Merek Y.O.U Toko Whatie Store di Sungai Penuh dan berapa 

besar pengaruhnya secara simultan? Metodelogi penelitian yang digunakan adalah 

dengan pendekatan deskriptif kualitatif dan deskriptif kuantitatif. Hasil Penelitian 

yaitu; 1) secara parsial, terdapat pengaruh terdapat pengaruh Gaya hidup terhadap 

keputusan pembelian Produk Skincare Merek Y.O.U Toko Whatie Store di Sungai 

Penuh, 2) secara parsial, terdapat pengaruh antara Sikap terhadap keputusan 

pembelian Produk Skincare Merek Y.O.U Toko Whatie Store di Sungai Penuh, 

3). Secara parsial, tidak terdapat pengaruh Labelisasi Halal terhadap keputusan 

pembelian Produk Skincare Merek Y.O.U Toko Whatie Store di Sungai Penuh, 4) 

Secara Simultan, terdapat pengaruh Gaya Hidup, Sikap dan Label Halal secara 

simultan terhadap keputusan pembelian Produk Skincare Merek Y.O.U Toko 

Whatie Store di Sungai Penuh. 
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ABSTRACT 

 

This study aims to determine: 1) Is there an influence of Lifestyle on 

purchasing decisions of Y.O.U Brand Skincare Products at the Whatie Store Store 

in Sungai Penuh and how much influence is partially? 2) Is there an influence of 

Attitude on purchasing decisions of Y.O.U Brand Skincare Products Whatie Store 

in Sungai Penuh and how big is the partial effect?3) Is there a partial effect of 

Halal Labeling on purchasing decisions for Skincare Products Brand Y.O.U 

Whatie Store Store in Sungai Penuh and how big is the effect partially?, 4) Is 

there an influence on Lifestyle, Attitudes and Labels Simultaneously Halal on the 

purchase decision of Y.O.U Brand Skincare Products Whatie Store in Sungai 

Penuh and how much influence does it have simultaneously? The research 

methodology used is descriptive qualitative and descriptive quantitative 

approaches. The research results are; 1) partially, there is an effect of Lifestyle 

on purchasing decisions for Skincare Products Brand Y.O.U Whatie Store Store 

in Sungai Penuh, 2) partially, there is an influence between Attitude towards 

purchasing decisions for Skincare Products Brand Y.O.U Whatie Store Store in 

Sungai Penuh, 3) . Partially, there is no effect of Halal Labeling on purchasing 

decisions of Y.O.U Brand Skincare Products at the Whatie Store Store in Sungai 

Penuh, 4) Simultaneously, there is simultaneous influence of Lifestyle, Attitudes 

and Halal Labels on purchasing decisions of Y.O.U Brand Skincare Products at 

Whatie Store Stores in Sungai Penuh. 
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