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ABSTRAK 
 

Adapun rumusan masalah dalam penelitian ini (1) Apakah terdapat 

pengaruh kualitas produk secara parsial terhadap keputusan pembelian dan 

berapa besarnya pengaruh kualitas produk terhadap keputusan pembelian 

konsumen shopee di kotasungai penuh? (2) Apakah terdapat pengaruh harga 

secara parsial terhadap keputusan pembelian dan berapa besarnya pengaruh 

harga terhadap keputusan pembelian konsumen shopee di sungai penuh? 

(3) Apakah terdapat pengaruh promosi secara parsial terhadap keputusan 

pembelian dan berapa besarnya pengaruh promosi terhadap keputusan 

pembelian konsumen shopee di sungai penuh? (4) Apakah terdapat pengaruh 

kualitas produk, harga dan promosi secara simultan terhadap keputusan 

pembelian dan berapa besarnya pengaruh kualitas produk, harga dan promosi 

terhadap keputusan pembelian konsumen shopee di sungai penuh? Adapun 

tujuan penelitian ini adalah (1) Untuk mengetahui pengaruh kualitas produk 

secara parsial terhadap keputusan pembelian dan besarnya pengaruh kualitas 

produk terhadap keputusan pembelian konsumen di shopee (2) Untuk 

mengetahui pengaruh harga secara parsial terhadap keputusan pembelian dan 

besarnya pengaruh harga terhadap keputusan pembelian di shopee (3) Untuk 

mengetahui pengaruh promosi secara parsial terhadap keputusan pembelian 

dan besarnya pengaruh promosi terhadap keputusan pembelian di shopee (4) 

Untuk mengetahui pengaruh kualitas produk, harga dan promosi secara 

simultan terhadap keputusan pembelian dan besarnya pengaruh kualitas 

produk, harga dan promosi terhadap keputusan pembelian di shopee. Analisis 

yang digunakan dalam penelitian ini adalah kuantitatif deskriptif.Hasil 

penelitian menjelaskan bahwa Berdasarkan hasil penelitian menjelaskan 

bahwa kualitas produk, harga dan promosi secara simultan berpengaruh positif 

yang signifikan terhadap keputusan pembelian konsumen shopee di kota Sungai 

Penuh.Hasil hipotesis menjelaskan bahwa nilai Fhitung lebih besar daripada Ftabel 

yaitu 7,745> 2,725.Besarnya pengaruh kualitas produk, harga dan promosi 

terhadap keputusan pembelian konsumen shopee di kota Sungai Penuh adalah 

29,3% sedangkan sisanya (100% 

- 29,3% = 70,7%) faktor lain yang tidak dijelaskan dalam penelitian ini 
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ABSTRACT 

 
 

The formulation of the problems in this study (1) Is there a partial effect of product 

quality on purchasing decisions and how much influence does product quality have 

on purchasing decisions of shoppee consumers in the city of Sungai Kunci? (2) Is 

there a partial price effect on purchasing decisions and how big is the price effect 

on purchasing decisions of shopee consumers in full river ? (3) Is there a partial 

effect of promotion on purchasing decisions and how big is the influence of 

promotionon purchasing decisions of shopee consumers in Full River? 

(4) Is there a simultaneous effect of productquality, price and promotion on 

purchasing decisions and how much influence does product quality, price and 

promotion have on purchasing decisions of Shopee consumers in full rive? The 

purposes of this study are (1) To determine the partial effect of product quality on 

purchasing decisions and the magnitude of the influence of product quality on 

consumer purchasing decisions at Shopee (2) To determine the partial effect of 

price on purchasing decisions and the magnitude of the effect of price onpurchasing 

decisions at Shopee (3) To determine the effect of promotions partially on 

purchasing decisions and the magnitude of the influence of promotions on 

purchasing decisions at shopee (4) To determine the effect of product quality, price 

and promotions simultaneously on purchasing decisions and the magnitude of the 

influence of product quality, prices and promotions on purchasing decisions at the 

shop. The analysis used in this study is descriptive quantitative. The results of the 

study explain that based on the results of the research it is explained that product 

quality, price and promotion simultaneously have a significant positive effect on the 

buying decision of shoppe consumers in Sungaipuh city. The hypothesis results 

explain that the value of Fcount is greater than Ftable is 7.745 > 2.725. The 

magnitude of the influence of product quality, price and promotion on purchasing 

decisions of shoppee consumers in Sungai Full city is 29.3% while the rest 

(100% - 29.3% = 70.7%) are other factors not explained in the this research 
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