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ABSTRAK 

 

Penelitian ini bertujuan: 1. Untuk menganalisis pengaruh Experiential 

Marketing terhadap Repurchase Intention pada Barbershop safiq. 2. Untuk 

menganalisis Kualitas Pelayanan terhadap Repurchase Intention pada Barbershop 

safiq 3. Untuk menganalisis Experiential Marketing terhadap Kepuasan Konsumen 

pada Barbershop safiq 4. Untuk menganalisis Kualitas Pelayanan terhadap 

Kepuasan Konsumen pada Barbershop safiq 5. Untuk Menganalisis Kepuasan 

Konsumen terhadap Repurchase Intention pada Barbershop safiq. 6. Untuk 

menganalisis Kepuasan Konsumen yang berperan sebagai variabel intervening 

antara Experiential Marketing dam Kepuasan Konsumen terhadap Repurchase 

Intention pada Barbershop safiq Metodelogi penelitian yang digunakan adalah 

dengan pendekatan deskriptif kualitatif dan deskriptif kuantitatif. Hasil Penelitian 

yaitu; 1 Experiential marketing berpengaruh terhadap kepuasan konsumen pada 

Barbershop Safiq di Sanggaran Agung. 2 Kualitas pelayanan berpengaruh terhadap 

kepuasan konsumen pada Barbershop Safiq di Sanggaran Agung. 3 Experiential 

marketing tidak berpengaruh terhadap repurchase intention pada Barbershop Safiq 

di Sanggaran Agung. 4 Kualitas pelayanan tidak berpengaruh terhadap repurchase 

intention pada Barbershop Safiq di Sanggaran Agung. 5 Kepuasan konsumen tidak 

berpengaruh terhadap repurchase intention pada Barbershop Safiq di Sanggaran 

Agung. 6 Experiential marketing memiliki pengaruh lebih besar secara langsung 

terhadap repurchase intention, sedangkan kualitas pelayanan memiliki pengaruh 

lebih besar secara tidak langsung melalui kepuasan konsumen terhadap repurchase 

intention. 

 

Kata Kunci : Experiential Marketing, Kualitas Pelyanan, Kepuasan Konsumen, 

Repurchase Intention. 
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ABSTRACT 

 

This study aims: 1. To analyze the effect of Experiential Marketing on 

Repurchase Intention in Safiq Barbershop. 2. To analyze the Quality of Service 

against Repurchase Intention at Barbershop safiq 3. To analyze Experiential 

Marketing on Consumer Satisfaction at Barbershop safiq 4. To analyze Service 

Quality to Customer Satisfaction at Barbershop safiq 5. To Analyze Consumer 

Satisfaction with Repurchase Intention at Barbershop safiq. 6. To analyze 

Consumer Satisfaction which acts as an intervening variable between Experiential 

Marketing and Consumer Satisfaction with Repurchase Intention at Barbershop 

safiq The research methodology used is with qualitative descriptive and 

quantitative descriptive approaches. The results of the study are; 1 Experiential 

marketing affects customer satisfaction at Safiq Barbershop in Sanggaran Agung. 

2 Service quality affects customer satisfaction at Safiq Barbershop in Sanggaran 

Agung. 3 Experiential marketing has no effect on repurchase intention at Safiq 

Barbershop in Sanggaran Agung. 4 Service quality does not affect the repurchase 

intention at Safiq Barbershop in Sanggaran Agung. 5 Customer satisfaction does 

not affect the repurchase intention at Safiq Barbershop in Sanggaran Agung. 6 

Experiential marketing has a greater direct influence on repurchase intention, 

while service quality has a greater influence indirectly through customer 

satisfaction with repurchase intention. 

 

Keywords: Experiential Marketing, Service Quality, Customer Satisfaction, 

Repurchase Intention. 
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