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ABSTRAK 

 

Penelitian ini bertujuan: 1.Untuk mengetahui pengaruh Discount terhadap Impulse 

Buying pada online shop secara parsial dan berapa besar pengaruhnya. 2. Untuk 

mengetahui pengaruh Promotion terhadap Impulse Buying pada online shop secara parsial 

dan berapa besar pengaruhnya. 3. Untuk mengetahui pengaruh Shopping Lifestyle terhadap 

Impulse Buying pada online shop secara parsial dan berapa besar pengaruhnya. 4. Untuk 

mengetahui pengaruh Discount, Promotion dan Shopping Lifestyle terhadap Impulse 

Buying secara simultan dan berapa besar pengaruhnya. Metodelogi penelitian yang 

digunakan adalah dengan pendekatan deskriptif kualitatif dan deskriptif kuantitatif. Hasil 

Penelitian yaitu; 1. Discount tidak berpengaruh terhadap Impulse Buying pada online shop 

dan besar pengaruhnya hanya 0,37%. 2. Promotion berpengaruh terhadap Impulse Buying 

pada online shop dan besar pengaruhnya adalah 12,31%. 3. Shopping Lifestyle 

berpengaruh terhadap Impulse Buying pada online shop dan besar pengaruhnya 10,36% 4. 

Secara simultan Discount, Promotion dan Shopping Lifestyle berpengaruh terhadap 

Impulse Buying pada online shop dan besar pengaruhnya adalah 23,1%. 
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ABSTRACT 

 

This study aims: 1. To determine the effect of Discount on Impulse Buying in online 

shops partially and how much influence it has. 2. To find out the effect of Promotion on 

Impulse Buying in online shops partially and how much it affects. 3. To find out the effect 

of Shopping Lifestyle on Impulse Buying in online shops partially and how much influence 

it has. 4. To find out the effect of Discount, Promotion and Shopping Lifestyle on Impulse 

Buying simultaneously and how much influence it has. The research methodology used is 

with qualitative descriptive and quantitative descriptive approaches. The results of the 

study are; 1. Discount has no effect on Impulse Buying in online shops and the effect is 

only 0.37%. 2. Promotion affects Impulse Buying in online shops and the magnitude of the 

influence is 12.31%. 3. Shopping Lifestyle affects Impulse Buying in online shops and has 

a big influence of 10.36% 4. Simultaneously Discount, Promotion and Shopping Lifestyle 

affect Impulse Buying in online shops and the magnitude of the influence is 23.1%. 

 

Keywords: Discount, Promotion, Shopping Lifestyle, Impulse Buying. 

 

 

 

 

 

 

 


	cover kurnia.pdf (p.1-15)
	proposal kurnia.pdf (p.16-204)

