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ABSTRAK

Penelitian ini bertujuan untuk meg pepgaruh daya tarik wisata dan citra

destinasi terhadap niat kunjungan g g a8an sebagai variabel intervening
pada objek wisata Bukit Khayaa@a i & akan pendekatan deskriptif
kuantitatif. Metode penelitiag A‘ﬁunakan adala ﬁ rvey. Hasil penelitian
menunjukkan bahwa daya géri sata, citra destipasi, dan kepudsan, Wigatawan berpengaruh
positif dan signifikan te [Bukit Khayangan
Selanjutnya, daya t3 dap kepuasan
wisatawan, sedan p kepuasan




THE INFLUENCE OF TOURISM ATTRACTION AND DESTINATION IMAGE ON
RE-VISIT INTENTION WITH SATISFACTION AS AN INTERVENING VARIABLE AT
THE KHAYANGAN HILL
TOURISM OBJECT

UUL RATNA SANIRA
Supervisor : Dr. Gampo Haryono, S.E., M.M.

Management Study Program
At the Sakti Alam Kerinci College of Economics, Sungai Penuh

ABSTRACT

This research aims to determine the influence of tourist attraction and destination
image on intention to revisit with satisfaction as an intervening variable at the Khayangan
Hill tourist attraction. This research uses a quaamtitative descriptive approach. The research
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