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ABSTRAK

Adapun rumusan masalah dalam penelitian ini adalah (1) Apakah terdapat
pengaruh citra merek terhadap keputusan pembelian pakaian di toko Adorabella
Boutique Kota Sungai Penuh secara parsial? (2) Apakah terdapat pengaruh harga
terhadap keputusan pembelian pakaian di toko Adorabella Boutique Kota Sungai
Penuh secara parsial? (3) Apakah terdapat pengaruh fasilitas terhadap keputusan
pembelian pakaian di toko Adorabella Boutique Kota Sungai Penuh secara
parsial? (4) Apakah terdapat pengaruh citra merek, harga, dan fasilitas terhadap
keputusan pembelian pakaian di toko Adorabella Boutiqgue Kota Sungai Penuh
secara simultan dan berapa besar pengaruhnya? Adapun tujuan penelitian ini
adalah (1) Untuk mengetahui pengaruh citra merek terhadap keputusan pembelian
pakaian di toko Adorabella Boutique Kota Sungai Penuh secara parsial. (2) Untuk
mengetahui pengaruh harga terhadap keputusan pembelian pakaian di toko
Adorabella Boutique Kota Sungai Penuh secara parsial. (3) Untuk mengetahui
pengaruh fasilitas terhadap keputusan pembelian pakaian di toko Adorabella
Boutique Kota Sungai Penuh secara parsial. (4) Untuk mengetahui pengaruh citra
merek, harga, dan fasilitas terhadap keputusan pembelian pakaian di toko
Adorabella Boutiqgue Kota Sungai Penuh secara simultan dan berapa besar
pengaruhnya. Analisis yang digunakan dalam penelitian ini adalah kuantitatif
deskriptif dengan pendekatan regresi linear berganda. Hasil penelitian
menjelaskan bahwa secara parsial terdapat pengaruh positif yang signifikan antara
citra merek, harga, dan fasilitas terhadap keputusan pembelian di toko Adorabella
Boutique, sedangkan secara simultan terdapat pengaruh positif yang signifikan
antara citra merek, harga, dan fasilitas terhadap keputusan pembelian di toko
Adorabella Boutique. Besar pengaruh antara citra merek, harga, dan fasilitas
terhadap keputusan pembelian di toko Adorabella Boutique adalah 81,1% |,
sisanya (100% - 81,1% = 18,9%) tidak diketahui.
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ABSTRACT

The formulation of the problem in this study is (1) Is there a partial influence of
brand image on the decision to purchase clothes at the Adorabella Boutique Kota
Sungai Lilin store? (2) Is there a partial effect of price on the decision to buy
clothes at the Adorabella Boutique Kota Sungai Bawah store? (3) Is there a
partial effect of facilities on the decision to buy clothes at the Adorabella
Boutique Kota Sungai Bawah store? (4) Is there an effect of brand image, price,
and facilities on the decision to purchase clothes at the Adorabella Boutique Kota
Sungai Lilin store simultaneously and how much influence? The purposes of this
study were (1) to determine the effect of brand image on the decision to purchase
clothing at the Adorabella Boutique store, Sungai Full City partially. (2) To
determine the effect of price on the decision to purchase clothing at the
Adorabella Boutique Kota Sungai Lilin store partially. (3) To determine the effect
of facilities on the decision to purchase clothing at the Adorabella Boutique Kota
Sungai Lilin store partially. (4) To determine the effect of brand image, price, and
facilities on the decision to purchase clothing at the Adorabella Boutique Kota
Sungai Lilin store simultaneously and how much influence it has. The analysis
used in this research is descriptive quantitative with multiple linear regression
approach. The results of the study explain that partially there is a significant
positive influence between brand image, price, and facilities on purchasing
decisions at the Adorabella Boutique store, while simultaneously there is a
significant positive influence between brand image, price, and facilities on
purchasing decisions at the Adorabella Boutique store. . The influence of brand
image, price, and facilities on purchasing decisions at Adorabella Boutique stores
is 81.1%, the rest (100% - 81.1% = 18.9%) is unknown.

Keywords: Brand Image, Price, Facilities, and Purchase Decision



